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S1. Correlation between the number of video views received and the time a video is posted (24-
hour time used, posting at Mountain Standard Time (UTC-7)). There is no observed relationship,
and the correlation is not statistically significant (p > 0.05).
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S2. Correlation between the number of video views received and the time a video is posted (24-
hour time used, posting at Mountain Standard Time (UTC-7)), excluding videos with >90,000
views. 24 hour time used. The correlation is not statistically significant (p > 0.05).
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S3. Correlation between the average video view duration (%) and the number of video views.
There is an overall weak positive correlation that is statistically significant.
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S4. Correlation between the average video view duration (%) and the number of video views for
videos with >90,000 views (left) and <90,000 views (right). Neither correlation is statistically

significant (p > 0.05).
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S5. Correlation between the number of video views and the average video view duration (%) for
videos that are < 30s, 30 s — 1 min, 1 min — 2 min, and > 2 min. Only videos that are 30 s — 1 min
in duration show a moderately positive statistically significant correlation.
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S6. Correlation between the average video view duration (%) and the length of a video (s). There
is a statistically significant negative correlation.
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S7. Correlation between the number of video views and the engagement rate of likes for a video.
The correlation is not statistically significant (p > 0.05).
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S8. Correlation between the number of video views and the engagement rate of likes for a video
with >90,000 views (left) and <90,000 views (right). There is a strong positive correlation that is
statistically significant between video views and the engagement rate of likes for videos with
>90,000 views. There is no statistically significant correlation for videos with <90,000 views.
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S9. Correlation between the number of video views and the engagement rate of comments. The
correlation is not statistically significant (p > 0.05).
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S10. Correlation between the number of video views and the engagement rate of comments for
videos with >90,000 views (left) and videos with <90,000 views. The correlation is not
statistically significant (p > 0.05).
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S11. Correlation between the number of video views and the engagement rate of shares. The
correlation is not statistically significant (p > 0.05).
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S12. Correlation between the number of video views and the engagement rate of shares for
videos with >90,000 views (left) and <90,000 views (right). The correlation is not statistically
significant (p > 0.05).
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S13. Correlation between the average video view duration (%) and the engagement rate of likes.
The correlation is not statistically significant (p > 0.05).
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S14. Correlation between the average video view duration (%) and the engagement rate of
comments. The correlation is not statistically significant (p > 0.05).
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S15. Correlation between the average video view duration (%) and the engagement rate of
shares. The correlation is not statistically significant (p > 0.05).
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S16. Correlation between the engagement rate of likes (%) and the duration of a video (s). There
is a weak positive correlation that is statistically significant (p < 0.05).
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S17. Correlation between the engagement rate of comments (%) and the duration of a video (s).
The correlation is not statistically significant (p > 0.05).
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S18. Correlation between the engagement rate of shares (%) and the duration of a video (s).
There is a weak to moderate positive relationship that is statistically significant (p < 0.05).
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S19. GMV videos: Correlation between the video length/duration and the number of video views
for the GMV videos. There is no statistically significant correlation.
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S20. Correlation between the video view duration and the number of video views for the GMV
videos. There is a strong positive correlation that is statistically significant.
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S21. Correlation between the time a video was posted (24 hour time, Mountain Standard Time
MST) and the number of video views for the GMV videos. There is a weak negative correlation
that is not statistically significant.
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S22. Correlation between the engagement rate of likes and the number of video views for the
GMV videos. There is a moderately positive relationship that is not statistically significant.
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S23. Correlation between the engagement rate of comments and the number of video views for
the GMV videos. There is a weak negative relationship that is not statistically significant.
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S24. Correlation between the engagement rate of shares and the number of video views for the
GMV videos. There is a no statistically significant correlation.



